BLOG AS BUSINESS miles more

THE 2026 STRATEGY FOR UK SMES traffiQ/

Treat every article like an asset. Attract the right buyer. e,
Build trust. Drive enquiries. Grow revenue. "'Of Aol
Define your Minimum Viable Audience.

o LAY YOUR

FOUNDATION

O

@ Minimum Viable Audience
comes first

& A useful value proposition
beats a clever slogan

& Focus on audience, problem,
offer and proof

. Know exactly who you serve,

- the problem you solve and
why you're the best choice.

96%

of UK households
had internet access

88%

of adults used the
internet every day

UK AUDIENCE IS OVERWHELMINGLY ONLINE

Source: Office for
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... Mational Statistics

UK Internet Use 2024
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v THE KPls THAT MATTER IN 2026

in 2024 or almost every day \
+ + -
CHOOSE YOUR o BUILD YOUR TURN READERS RUN THE BUSINESS
MONETISATION PATH CONTENT ENGINE INTO REVENUE MEASURE & IMPROVE

]

& Display ads need scale -
not ideal for most SMEs

& Services, digital products
and affiliate models
often work better

& Pick the model that fits
your business and audience

,J Sell something higher value
than ad space. Make your

READY TO TURN YOUR BLOG INTO A
BUSINESS GROWTH ENGINE?

2 STAR GOOGLE REVIEWS

o See what our clients say

GET IN TOUCH
Let's talk about your goals

blog support your business,
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Build around intent,
not inspiration

Write posts that are easy
to trust, quote and act on

Use Al for speed.
Keep humans in charge.
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Reuse every good idea
across multiple formats

A system, not motivation.
One strong article can
fuel many assets.

& Email matters more
than followers

@ Use lead magnets and clear
CTAs to move readers

& Promote with purpose -
drive traffic to your
owned channels

ﬂl Measure movement,
not vanity metrics

fj Build an audience you own.
Create a clear path from

all I content to conversion.

Practical support with strategy, content,

SEQ, email and conversion.
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Phase 1: Foundation &
first assets

Phase 2: Distribution &
consistency

Phase 3: Optimisation
& scale

Focus on the KPls that
drive real business results

Track what matters.
( ’. Double down on what

works. Cut what doesn't.
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" CHECK THE REVIEWS % kA kA &

Designed to generate leads, not

Just publish articles.

FREE 3 DAILY MARKETING TASKS
Practical ideas. Straight to your inbox.

GET IN TOUCH | TAKE THE NEXT STEP
- Start with 3 daily marketing tasks - free.

Mmilesmarketing

Pick the smallest group you can serve
exceptionally well, then build your blog,
offers and CTAs around them.

Sharp focus beats broad, bland content

every time.

Q SEARCH IMPRESSIONS
Spot visibility trends

®e¢ ORGANIC SESSIONS
Measure discoverability

o

ENQUIRY RATE

Show commercial relevance

ASSISTED LEADS
Credit blog influence

REVEMUE PER POST

Judge contribution over time

The goal: content that generates leads,
builds trust and drives sales.




