8 META DESCRIPTION

BEST PRACTICES
Wy B % i-' A i YOUR PAGE TITLE

www.yourwebsite.co.uk/your-page

Write meta dESCFIPtlﬂns thﬂt gEt CIleS This is your meta description. It should be

compelling and encourage users to click.

and improve results.

KEEP IT BETWEEN 150-160 CHARACTERS

This is the ideal length to display your full message in
search results without getting cut off.

INCLUDE YOUR TARGET KEYWORD

Using your main keyword helps search engines understand
your page and can improve click-through rates.

WRITE FOR PEOPLE, NOT SEARCH ENGINES

Create clear, natural and compelling descriptions that
encourage people to click.

MAKE IT UNIQUE FOR EVERY PAGE

Unique meta descriptions help each page rank for the right
keywords and avoid competing with other pages on your site.

FOCUS ON BENEFITS AND VALUE

Highlight the benefit to the reader. Tell them what they’ll
get, learn or solve by clicking your link.

AVOID DUPLICATE OR THIN DESCRIPTIONS

Duplicate or vague descriptions can hurt your visibility.
Add real detail and context for each page.

INCLUDE A CALL TO ACTION

Encourage clicks with words that prompt action such as
“Find out more”, “Get a quote” or “Learn how”.

REVIEW AND IMPROVE REGULARLY

Check your meta descriptions over time and test improvements
to boost click-through rates and performance.

' - o Better meta descriptions.
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